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“Newcomer” Means:

Within Last 5 Years
from QOutside
o the Community




Rural Ontario Institute

"Building Vision, Voice and
Leadership for a strong and
vibrant rural and northern
Ontario”
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Social Capital:
One of 3
Main

Economic
Catalysts

Financial Capital

Assets
Liabilities
Equity

Learning
Knowledge

Human Capital
People
Process
Structure




Measures of Social Capital
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Community Case Study Team

PLATINUM

LEADERSHIP

Platinumleadership.com
Corinne Walsh - cwalsh@platinumleadership.com
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Thank You!
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RURAL ONTARIO
INSTITUTE

Vision, Voice and Leadership

www.ruralontarioinstitute.ca




